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LISTING + MARKETING PRESENTATION




OUR DECISION PROCESS

6 Steps:

Ouesti Inspect Review Petemrine Explain Mutual
e Property Marketing Price Estimate Agreement Decision
Plan of Net
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MEET-TEAM

Robert Alpizar Barbi Vilaseca Chrys Encinosa
Broker + Realtor® Transaction Coordinator Marketing Director

Marlene Rodriguez  Diane Lindenberger Jorge Reyes

Realtor® Realtor® Realtor®



Awards + Accomplishments

Awards & Accomplishments Personal Associations

- Multi-Million Dollar Droducing Jeam

1 »
A2,
f %\
- Resort and Second Home Droper’[y Designation —_—_——
NABOR ASSOCIATIO f
A IATIONoo
Naples Area Board of REALTORS® REALTORS®
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Resort & Second-Home MEMBER NMRER

Property Specialist NATIONAL ASSOCIATION OF

HISPANIC REAL ESTATE PROFESSIONALS

. Certified |_uxury Home Marketing Speciahst




AVERAGE LIST TO SALE

O B 65 Days
Yo 7o 926.5%
Local Our Team
Average ve Average
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STAGING

BEFORE




rotessional Photography + Video

Daytime + Twi‘ight + Accent Shots




Aerial Drone Video

Al

Cinematic l:ootage + Bird's Eye View + Surroun&ing Ares
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Marketing Narrative
+ Lifestyle Story

> i o) 0:40/1:00




proximify Map

Convenience + Attroctions
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\Where are the Buyers?

Print Ad 2%

Yard Signs 11%

Home Magazines 1%

Home Builder/Agent 4%

Friend, Relative, Neighbor 6%

Knows the Seller 2%

*88% O'I: SCIIQS are generated

from the direct efforts of a

Real Estate Professional.



Marl(eling Campaign
o’

‘gZi I IOW® realtor.com- "
craigslist
) GO0l gslist (P

AdWords PRESTIGE \MLS

X~ R RTE AL B STA

JUST LISTED + .
OPEN HOUSE
DOOR
KNOCKING
CAMPAIGN

NEIGHBORHOOD TARGETED —
DIRECT MAIL CAMPAIGN &=




CATURED HOME
LOCAL BUYERS SITE + PPC

experts

ds

FEATURED LISTINGS

$3,998,000 925,000 $1,425,000
4Beds 6Baths s 4Baths 3Beds 3Baths
315 Pirates Bight, Naples, FL. 34103 5172 Seahorse Ave, Naples, FL 34103 3023 Gardens Blvd, Naples, FL 34105
R L AR AR

$1,295,000

3 Beds ths

1580 Bonita Ln, Naples, FL 34102 446 Rosemeade Ln, Naples, FL 34105

All News Shopping Maps Videos More Settings Tools

About 165,000 results (0.81 seconds)

Naples Park Homes For Sale - All Listings. Easy to Search.
www.napleshomeseekers.com/ ¥

Register Today and Find the House that's Right for You. No Sign Up Costs.

1000s of Listings - Most Accurate Data - Fastest Updates - No Ads

Naples Home Seekers - Home | Facebook
https://www.facebook.com » Places » Naples, Florida » Home v
Naples Home Seekers. 18 likes - 1 talking about this. Naples Home Seekers is here to help you find

your Perfect Home in our Beloved Naples Florida. Your...




PRE-LAUNCH
FACEBOOK CAMPAIGN

1| Agent 239 - Robert Alpizar, Realtor
A August1, 2016 - @

Just Listed. Possibly the Most Charming Home in all of Cape Coral! Open
House - Sunday, August 21st from Noon to 4PM... Come Enjoy Wine and
Hors d'oeuvres while this home works its charms on you! == #Agent239
#WaterFrontRealty #RealEstate #NaplesRealEstate #Naples #NaplesFL
#NaplesFlorida #SWFL #InThe239 #Luxury #LuxuryRealEstate
#WaterFront #Beachfront #Boat #Golf #Shop #Dine #Marcolsland
#BonitaSprings #Estero #FortMyers #FortMyersBeach #CapeCoral
#GulfCoast #NaplesPier #DowntownNaples #NaplesBeach #Realtor

1,688 people reached ¢, View Results

© Love 8 Comment # Share @~
oo:.i 4

3 shares

Agent 239 - Robert Alpizar, Realtor
| August 3,2016 - @

Soak it up! Just Listed. Possibly the Most Charming Home in all of Cape
Coral! Open House - Sunday, August 21st from Noon to 4PM... Come Enjoy
Wine and Hors d'oeuvres while this home works its charms on you! =
#Agent239 #WaterFrontRealty #RealEstate #NaplesRealEstate #Naples
#NaplesFL #NaplesFlorida #SWFL #InThe239 #Luxury #LuxuryRealEstate
#WaterFront #Beachfront #Boat #Golf #Shop #Dine #Marcolsland
#BonitaSprings #Estero #FortMyers #FortMyersBeach #CapeCoral
#GulfCoast #NaplesPier #DowntownNaples #NaplesBeach #Realtor

UST LISTE

&A% ROBERTALPIZAR REALTOR®

&\.\7)’ Inquiries: 239.5371943 « www.Agent239.com

Boost Post

ols Like @ Comment A Share E %

111 people reached

2 shares

Agent 239 - Robert Alpizar, Realtor
August 4, 2016 - @

Good Morning... well it would certainly be in this Master Bedroom! & Just
Listed. Possibly the Most Charming Home in all of Cape Coral! Open
House - Sunday, August 21st from Noon to 4PM... Come Enjoy Wine and
Hors d'oeuvres while this home works its charms on you! *: #Agent239
#WaterFrontRealty #RealEstate #NaplesRealEstate #Naples #NaplesFL
#NaplesFlorida #SWFL #InThe239 #Luxury #LuxuryRealEstate
#WaterFront #Beachfront #Boat #Golf #Shop #Dine #Marcolsland
#BonitaSprings #Estero #FortMyers #FortMyersBeach #CapeCoral
#GulfCoast #NaplesPier #DowntownNaples #NaplesBeach #Realtor

USIRLISTE

m ROBERTALPIZAR REALTOR®

&\'.\,/_J Inquiries: 239.537.1943 « www.Agent239.com

Boost Post

-

ofs Like @ Comment A Share )

66 people reached




SOCIAL MEDIA
Eanea o

OVER 25.000 CONNECTIONS
.



LOCAL + NATIONAL
Agent Network




INSIDE SALES AGENT
+ OUTBOUND CALLS

P w./ L .
. L 15 .

+ BROKERS CALLS g
JUST LISTED ~
OPEN HOUSE INVITE
FEEDBACK

+ PUBLIC CALLS
JUST LISTED
OPEN HOUSE INVITE -
FOLLOW UP



OPEN HOUSE + EVENT

PROMOTION

- SOCIAL MEDIA

- DIRECT MAIL

- OUTBOUND CALLS

EVENT
- CATERED / BBQ
- KID ACTIVITIES
RAFFLES




SHOWINGTIME + FEEDBACK

Feedback Feedback at a Glance
Snapshot

e s | i ?
Waiting for Response Is the customer interested in the property?

(> Kim Polak
Showing, Mon 3/20/2017 12:45 PM - 1:30 PM

5 ’ 4 9 1 of 2 automated feedback requests sent

Showings in Showings in Total ¢ > TOM COLE

Showing, Mon 3/20/2017 11:15 AM - 12:00 PM
Last 7 Days Last 30 Days Showings 1 of 2 automated feedback requests sent

Showings:

Other Activities: > Ruth Carroll

. . S Showing, Sat 3/18/2017 1:15 PM - 2:15 PM
1 Instructions View = 93 Agent Inquiries 1 of 2 automated feedback requests sent
1 Agent Preview = 0 Appraisal = 0 Inspection Fiow ell i the property: show?

; ¢ > Sharon Benadum
0 Ad call = 0 Sign Call Showing, Sat 2/25/2017 12:35 PM - 1:05 PM

1 of 2 automated feedback requests sent

Previous Feedback

Showing Activity By Month ® Alison Townsend
Showing, Sat 3/25/2017 4:45 PM - 5:00 PM
Not Published, received Tue 3/28/2017 2:29 PM

Is your client interested in this listing?

Oct Jan Apr Jul Oct

2015 excellent (6)




PRICING TO SELL



pricing the Droper’ty

The risks of pricing too high.

Percentage of buyers who will view property

Asking price in relationship Percentage of buyers

to Fair Market Value who will view property
10% 2%

+3% 30%
Fair
Market 60%
Value

5% 80%
10% 92%




Vricing & Preparation

ABOVE
MARKET
PRICE

T

MARKET
PRICE

l

BELOW
MARKET
PRICE

“NEW HOME” PREPARATION POOR
CONDITION ‘ ) CONDITION



Dricmg & Timing

The Excitement of a “New Listing".
Timing

Activity

Weeks 2 4 6 8 10 12

When selling your home, time is not your tfriend...



SELLERSMNE | SHEET



LISTING AGREEMENT



WHAT HAPPENS NEXT?

TEASER PICTURES
REPAIRS & STAGING
PHOTOGRAPHY & VIDEO
PRE-LAUNCH & MLS ENTRY
MARKETING & OPEN HOUSE
WEEKLY UPDATES
OFFER, INSPECTION, APPRAISAL & CLOSING






